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Hello! 
I am Zak Stoiber, MGIC Digital and 
Social Media Strategist

You can find me at:

LI: https://www.linkedin.com/in/zstoiber

Email: zak_stoiber@mgic.com
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The information presented in this presentation is for general information only, and is based on 
guidelines and practices generally accepted within the mortgage finance industry and is not 
intended to be all-inclusive. MGIC makes no representations or warranties of any kind with 

respect to the accuracy, completeness or suitability for any purpose of the information contained 
in this presentation. MGIC expressly disclaims any and all warranties, express or implied, 

including without limitation warranties of merchantability and fitness for a particular purpose 
regarding these materials and this presentation. In no event will MGIC be liable for any direct, 

indirect, incidental, punitive or consequential damages of any kind with respect the presentation 
or materials provided. All examples are hypothetical and are for illustrative purposes only. This 
presentation is not intended and should not be interpreted or relied upon as legal advice. We 

encourage you to seek advice from a qualified professional. By downloading any of the flyers or 
other materials provided by MGIC through the MGIC Creative Café, you certify that you are 

authorized by your employer to do so.

Legal Disclaimer



MGIC.COM/SOCIAL

Agenda
Å Understanding Your Audience

o Are you adapting your strategy?

o What do people want from social 
media?

Å Rethink Facebook:
o Reviews & Recommendations

o Videos/Live

o Stories

o Messenger

Social Media to Grow Business  

Sources: Visual.ly



Understanding Your 
Audience

Get familiar with how social media is 
perceived by consumers
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{ƻŎƛŀƭ ƳŜŘƛŀ ƛǎ ƴƻǘ ŀ ŘƛǊŜŎǘ ǎŀƭŜǎ ǘƻƻƭΧƛǘ ƛǎ ŀ relationship and brand-building tool 

фм҈ ƻŦ ǇŜƻǇƭŜ ōŜƭƛŜǾŜ ƛƴ ǎƻŎƛŀƭΩǎ ǇƻǿŜǊ ǘƻ ŎƻƴƴŜŎǘ ǇŜƻǇƭŜ

Consumers rank social media as the #1 way to connect with brands ςmore than TV/Radio, 
Email and Direct Mail

Sources: Cone, Inc.
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tŜƻǇƭŜ ŘƻƴΩǘ ōǳȅ ŦǊƻƳ ōǊŀƴŘǎΣ ǘƘŜȅ ōǳȅ ŦǊƻƳ ǇŜƻǇƭŜ ǘƘŜȅ ƪƴƻǿ 
ŀƴŘ ǘǊǳǎǘΧ ŀƴŘ ǘƘŀǘ ǘǊǳǎǘ Ŏŀƴ ōŜ Ŝŀǎƛƭȅ ōǊƻƪŜƴ 
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When is a Phone Not a Phone? 

ÅPeople are always connected to their 
ǇƘƻƴŜΣ ōǳǘ ŘƻƴΩǘ ƴŜŜŘ ƛǘ ŦƻǊ ŎŀƭƭƛƴƎ

ÅHow are you adjusting your 
communication and marketing strategies 
to meet this shift? 

Å75% of buyers in 2018 found their homes 
on their phones!

Your Audience On-the-go

Sources: Dscout; Hailo, HousingWire



Facebook
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About Facebook 
Å2.3 billion+ active monthly users
Å1.5 billion are active daily
Å1 Billion are mobile only

ÅThird most popular website in US 
ÅGoogle #1, YouTube #2, Amazon #4

Å8:10 online Americans use Facebook

ÅBe where people spend time (20 mins/day)

Facebook for Business 

Source: http://www.emarketer.com
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Facebook Business Page
ÅBusiness-centric functionality 

o Schedule posts, set up auto responses to messages 

ÅPart of the Facebook ecosystem
o Encourage tagging, use notifications 

ÅBuilt for Mobile
o 96% of Facebook users access it on mobile
o Essentially integrates mobile into your banking experience ςno 

maintenance required!

ÅTake advantage of recommendfeature

Facebook for Business

Source: http://www.pewinternet.org
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Facebook Recommendations

The Power of Reviews & Recommendations
ÅMillennials - and many others - do their own research
Å Positiverecommendations reduce doubt
Å Can turn on/off , and highlight at the top of the page
Å Increases reach, validation & builds relationships
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Recommend feature

Realtor was tagged

Business Page Link for 
additional info

RecommendFeature

Realtor was tagged and 
responded to referral
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Facebook Recommendations




